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To aid interpretation, readers are reminded of the basic premises of mindmaps: 

1. The mindmap technique is essentially an organic one such that the mechanical process of drawing the 
mindmap is part of the whole thinking process (rather than the map being solely the product of the 
process) ie. the more you look at it and do it, the more mental connections are made and the more 
relationships become apparent. Thus a mindmap is really only a snapshot of the mental process and 
can never really be said to be definitive or complete. 

2. The mindmap is a product of one individual or groups’ thoughts and knowledge on a given issue at a 
given time. Another individual or group, or even the same individual or group at a different time, may 
come up with a different mindmap depending upon the prevailing circumstances. This is not really an 
important issue as long as the mindmap serves a useful purpose to that individual or group at the time 
ie. it is what you achieve through the process of creating the map that is important, the map itself is 
merely a useful record of that achievement. 

3. It also follows that a mindmap does not necessarily have a start or end point, any more than a road 
atlas has a start or end point (that’s why it’s called a map!). 

4. The whole point of producing the mindmap is to encapsulate and summarise a particular issue in 
diagrammatic form. In other words the mindmap must capture it’s very essence, the nub of the issue, 
cut to the chase etc. By its very nature therefore it‘s impact is diluted by reams of ‘explanatory’ text. 
Thus a mindmap should not be considered as an accompanying illustrative figure in a paper in the 
traditional sense, it is a paper in itself! 

5. Furthermore a well made mindmap should prove it’s use (even if only serving as a ‘jumping off point’) 
in the consideration of a number of issues related (or otherwise) to the one originally under 
consideration. It is impossible to anticipate what all of these might be, so too much ‘explanatory’ text 
can become too constrictive. It is worth pointing out to potential mindmappers that there comes a point 
where it becomes better to construct a new mindmap on a new issue by using parts of one or more 
previous maps rather than trying to contort an existing one. 

6. Mindmapping is all about making mental connections and anything that enables that process to 
happen more easily or more quickly must be considered as valid. Thus mindmappers should make 
ample use of: 

-  Turns of phrase like proverbs, similes, colloquialisms  

-  Puns (words and pictures) 

-  Text emphasis (like CAPITALS, bold, underline or colour) 

-  Simple but effective graphics and doodles (the fewer lines the better – think icons and logos!) 

-  Repetition of graphics so that things that occur more than once on a mindmap are readily identifiable 
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